ASTD Bay Colonies presents

Building Your Personal Brand™
What is the first thing people think of when they see you or hear your name? 
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· The caller ID on your phone flashes the name of a colleague.  Do you look at the name with excitement, indifference, or possibly even a depressing sigh?  Do you answer the phone or let it go into voice mail?

· You have 100 emails in your inbox.  Which one do you answer first?

· When you go to a meeting and see certain people, what is your first reaction? What do you suppose the reactions they have to you?

The key to getting things done is not a to-do list—it is your personal brand.

Rich Trombetta, president of The Innovation Company, will lead participants through a fun and interactive discussion that will help each you:

1)
Recognize that you are a brand and the impact of this brand is possibly the most important aspect of your career

2)
Learn tools and ideas to conduct ‘personal brand management’ at either at an individual contributor and/or management level

3)
Understand the key lesson that a person’s own brand is the key to influence and the ability to get things done

About Rich Trombetta
Rich is an 18-year veteran of corporate America working in various sales, marketing, operations, and training functions for such organizations as GE Corporate, GE Capital, Fidelity Investments and Thomson Financial. He is the author of Mustard Doesn’t Go On Corn!— How Respect, Openness, and a Simple Process for Innovation Can Lead to Great Ideas 

Rich has worked with numerous companies on innovation including Pfizer Pharmaceuticals, AIG, Citigroup, Monster.com, and The Dana Farber Cancer Institute. In addition, he has been a featured speaker for the Human Resource Management Association of Rhode Island, The Boston Network for Excellence in Nonprofits, and the American Society of Training and Development.

What Bay Colonies members had to say
In November 2006, Rich was the featured speaker for the ASTD Bay Colonies program “Innovation is Easy.” Here’s what participants shared what they liked best: Rich’s encouragement to be innovative, his enthusiasm, and his knowledge. The program was fun and interactive. To quote one participant, “This session was terrific! I took away so much.”

Experience the same learning outcome by registering at www.baycolonies.org.
Tuesday, March 25, 2008

7:30-8:00 a.m. check-in and networking

800-9:00 a.m. program

Save the Bay Center

100 Save The Bay Drive

Providence, RI
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